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Factors Affecting Demand for Electrical Appliances and Buying Behavior of
Consumers in Chonburi Province
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Abstract

This research aims to examine (1) factors affecting between demand and demand for
purchased electrical consumers in Chonburi province (2) the correlations factors effects on demand
(3) Behavior of consumers compare with muang district and suburb area of Chonburi Province.

A tool of research were used questionnaire. The random from sample size 400 people in
Chonburi Province. Divided into those who live in muang district around 200 and suburb area 200
people, and to collected data during May 2010 - June 2010. Study general characteristics and
calculated the average, percentage. Study the factors influencing the demand for purchased electricity
by multiple regression analysis. To examine the correlation between independent variables and the
dependent variable and test hypothesis by chi-square.

The results founded that: 1) The sample size 400 people, most of them are men ,aged 20-
30 years, married status. The bachelor's degree. Professional employees of private ,Family income
about 5000 to 10,000 baht/month,1-2 person live in family and owner of house. 2) Factors influencing
demand for the purchase of consumer appliances in Chonburi is price, the average family income per
month, age, education and number of family life. Age and price of goods mostly relationship in the
opposite direction with the demand, education and number of family relating the same
direction. These factor is consistentcy with hypothesis. But the average family income per month is
opposite direction with demand. So it is not consistentcy with the hypothesis at .05 significant level,
3) Mostly of consumer behavior are planning to purchase, examine quality of goods, purchase
themselves, find out information by television and purchase at, department store because it has a wide
range of goods. The price of goods are suitable at the current in future if the price increases, they can
buy decrease. The behavior of consumers in muang district compare with suburb area, consumers in
muang district decision to buy by themself and find out information, but consumers in suburb area
making decision by family. And there is no information before purchasing.

Keywords: demand for electrical appliances. Behavior of consumers
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